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Overview

• Good research is innovative and creative

• Good research needs to be communicated 
effectively

• Good research changes the way people think about 
the topic



Innovative and Creative

• Using the research in the Brain Plasticity area to 
help you become more creative in your research



Communication

• How can you effectively communicate your
research to your audience?

• Literature reviews – setting the scene

• Communication – the importance of a good graphic

• Cohesion and coherence

• Communicating qualitative research to a broad audience

• Changeology



Communication:

Literature Reviews



Communication:
Literature Reviews

• I read many theses each year and the thing I dread 
most is reading the literature reviews

• Is there a way to write an interesting, informative 
literature review which highlights your research 
question?

• Analogy of running a dinner party. 



Communication: 
Literature Reviews

Different purposes for literature reviews

• Establishing a context and delimiting a research problem

• Seeking theoretical support

• Rationalising the problem and new lines of enquiry 

• Avoiding fruitless research

• Distinguishing what has been done from what needs to 
be done

• Identifying the main methodologies and outcomes

Gall et al. (1996), Hart (1998)



Communication: 
Literature Reviews

• Different approaches to literature reviews
• Author-centric (dinner table conversation)

• Concept- or theory-centric (concept X was discussed by 
the following authors…)

• Method- or outcome-centric (categorisation of findings, 
also according to levels/unit of analysis)

• Timeline/chronological (the first paper on this topic was 
published in 1921…)

• Meta-reviews – collecting a representative or 
comprehensive analysis of articles



Communication: 
Literature Reviews

Which applies to you and how?

1. If you contribute to existing research – what is your 
contribution?

2. If you establish a new line of research – what is the new 
theory and how does it relate to existing theories?

3. If you are motivated by a practical concern – how is this 
important and how can research add to the solution?

4. If you are motivated by a lack of research – what is the 
information gap and how do you fill it?



Communication:
Literature Reviews

• Take a few minutes to think about the 4 people you 
might invite to your dinner part

• How would you tell the story of your research via 
these people and their work? 



Communication



Communication -- Basics



Communication -- Basics



Stranded Assets (words)

• Collective action on climate change to limit global 
warming to 2 °C means that the primary assets of 
fossil fuel companies (fossil fuel reserves) become 
stranded assets as they will be unable to be used.

• Using the traded prices of fossil fuel firms we can 
estimate this probability and also the stranded 
asset value

• Use the methodology of Barraclough et al (2013, 
RFS)



Stranded Assets (equations)
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p is the probability that action will be taken to constrain the amount of carbon used to a 

level which limits any rise in temperature to a maximum of 2°C;

��
� is the price of the firm under the conditions that the use of proven carbon reserves is 

limited so that a temperature increase of less than 2 °C is achieved;

��
�� is the price of the firm if no collective action is taken to limit carbon use and the firm 

carries on with the use of proven reserves and further exploration of new reserves.

�� is the observed market price of the fossil fuel firm.



Stranded Asset (pictures)
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Linnenluecke, MK and Griffiths, A. 2013. Firms and sustainability: Mapping the intellectual origins and structure of the 

corporate sustainability field. Global Environmental Change, Volume 23, Issue 1, 2013, 382–391

Communication -- Graphics



Communication -- Graphics



Communication -- Graphics



Communication – Graphics
World by Population

Size equals inhabitants in millions



Communication – Graphics 
World by Carbon Emissions

Size is emissions in million metric tons



Communication -- Graphics
Fama, Fischer, Jensen & Roll (1969)



Communication -- Graphics
Ball and Brown (1968)



Communication -- Graphics

• Did you know that in 1956-1958  C. Austin Barker wrote a series of 
papers that in aggregate contain everything in FFJR, except that it is in 
tabular rather than plot format:

• Barker, C. Austin, "Effective Stock Splits," Harvard Business Review, Vol. 34, No. 
1 (January-February, 1956), pp. 101-106.

• Barker, C. Austin, "Stock Splits in a Bull Market," Harvard Business Review, Vol. 
35, No. 3 (May-June, 1957), pp. 72-79.

• Barker, C. Austin, "Evaluation of Stock Dividends," Harvard Business Review, Vol. 
36, No. 4 (July-August, 1958), pp. 99-113.



Communication Graphics
Powerpoint is Evil

Imagine a widely used and expensive prescription drug 
that promised to make us beautiful but didn't. Instead 
the drug had frequent, serious side effects: It induced 
stupidity, turned everyone into bores, wasted time, and 
degraded the quality and credibility of communication. 
These side effects would rightly lead to a worldwide 
product recall.

Edward R, Tuft professor emeritus of political science, 
computer science and statistics, and graphic design at 
Yale



Communication Graphics 
Gettysburg Address

Four score and seven years ago our fathers brought forth on this continent a new 
nation, conceived in liberty and dedicated to the proposition that all men are created 
equal. Now we are engaged in a great civil war, testing whether that nation or any 
nation so conceived and so dedicated can long endure. We are met on a great 
battlefield of that war. We have come to dedicate a portion of that field as a final 
resting-place for those who here gave their lives that that nation might live. It is 
altogether fitting and proper that we should do this. But in a larger sense, we cannot 
dedicate, we cannot consecrate, we cannot hallow this ground. The brave men, living 
and dead who struggled here have consecrated it far above our poor power to add or 
detract. The world will little note nor long remember what we say here, but it can 
never forget what they did here. It is for us the living rather to be dedicated here to 
the unfinished work which they who fought here have thus far so nobly advanced. It is 
rather for us to be here dedicated to the great task remaining before us--that from 
these honored dead we take increased devotion to that cause for which they gave the 
last full measure of devotion--that we here highly resolve that these dead shall not 
have died in vain, that this nation under God shall have a new birth of freedom, and 
that government of the people, by the people, for the people shall not perish from the 
earth.



Communication Graphics
Powerpoint is Evil

• http://norvig.com/Gettysburg/sld001.htm

• http://www.theatlantic.com/technology/archive/2
013/11/the-gettysburg-address-as-a-
powerpoint/281636/



Communication Graphics

• Exercise

• Take a few minutes and think about how you could show 
your research in a great graphic that doesn’t involve 
Powerpoint.



Coherence and Cohesion



Coherence and Cohesion

• Great Book by Joseph M Williams 

Williams, J. M. (2014). Style: Ten lessons in clarity 
and grace. 5th Edition Chicago Press 

• https://twp.duke.edu/uploads/assets/style_ccc.pdf



Coherence and Cohesion

• Take a few minutes to write an abstract of your 
research using the ideas we have just discussed

• The abstract should tell what you did, how you did 
it and what you concluded



Communicating Qualitative 
Research



Communicating Qual Research 
to a Broad Audience

• The dominant methodology in Accounting and Finance 
is quantitative

• What is the best way to communicate qualitative 
research to this sort of audience

• Couple of good references here:
• Anfara, Jr., V.A., Brown, K. M., & Mangione, T. L. (2002). 

Qualitative analysis on stage: Making the research process 
more public. Educational Researcher, 31(7), 28-38.

• Kaczynski, D., Salmona, M., & Smith, T. (2014). Qualitative 
research in finance. Australian Journal of Management, 39(1), 
127-135.



Tying Interview Questions and  
Research Questions – Anfara et al 2002



Qual Research 

Tying Interview Questions and  Research Questions – Anfara et al 2002



Qual Research: Reporting 
Findings

• Matrix table used to link findings to different 
sources – interviews/observations/documents

Data Source Finding 

#1

Finding 

#2

Finding 

#3

Finding 

#4

1:1 Interviews X X X

Focus Group X

Observations X X

Documents X X X

Methods Memos X X

Analytic Memos X X X X

Reflection Memos X X

Adapted from Anfara et al (2002)



Changeology



Changeology

• How can you get your audience to change the way
they think about the issue/research question?

Robinson, L. (2013). Changeology: How to Enable Individuals, Groups, and 

Communities to Do Things They've Never Done Before. Scribe Publications.



Big ideas



Changing the way people think 
about the research question



Changeology

• How is your research changing the way we think
about a particular problem or issue?


